But What About the MNs?

We love our “Young Numismatists” (“YNs”) and rightfully so, they are the future of our
hobby. But today | want to focus on the “MNs”, the “Mid”-aged adult numismatists.

We can define MNs as roughly 25-65. At every coin show | attend there is an abundance of
“SNs” (“Senior Numismatists”) — I am a proud member of this group as | am quickly
approaching 71 years “young.” (Smile). For this article, we will define SNs as 66 and up.

While | applaud the heavy emphasis and subsequent re-birth of incredibly successful YN
programs throughout coin clubs across the country, | still note an obvious gap in club and
show attendance with the MN crowd. When visiting various club meetings, it is not unusual
for me to arrive and find there may be a small handful younger than me. With approximately
25 persons attending a typical meeting, it is not unusual for to see perhaps only five
attendees my age or younger (<70). My initial thought is, unless there is an “active”
recruiting effort or program taking place, this club is on a death spiral (perhaps and
probably unknowingly).

I have seen many coin club tombstones in every corner of this country where the epitaph
was simply: “THIS IS HOW WE’VE ALWAYS DONE IT,” if you should hear this, do yourself a
favor and run quickly in the opposite direction!

At coin shows here in South Carolina, | look around the bourse floor and find a dealer
breakdown close to 85% SN (>65), about 10% MN (25-65), and even 5% YN (<25). This
breakdown is especially concerning to anyone who cares about the long-term viability of
our cherished hobby.

Many of our senior collectors and dealers (as | did) began the hobby in the 1960s or 1970s
and have stayed with it (perhaps “off and on”) over their lifetimes. In those early decades
coin collecting was generally booming — ANA participation peaking, Coin World, Bank Note
Reporter, Numismatic News, were all full 50+ page newspapers (some published weekly),
absolutely filled with articles, advertisements, mint reports, show reports. Coin shops
existed in practically every town of 10,000 or more. There was no internet or online buying,
no internet auctions, no eBay, no Whatever. One bought coins and bullion in person at a
coin shop, coin show, coin club meeting or through the mail from printed advertisements or
mailed price lists. Personal relationships developed. (<-hint, “Bingo”).

Then came sports cards. Mid to late 1980s. | watched some coin shops convert completely
to cards; these shops were 90% coins, 10% “other” including sports cards. Suddenly they
were 0-10% coins, 90-100% sports cards if they even remained in business (as a “coin
shop”). Sports cards, comic books, pokey man dolls, beany babies, antique toys, military
memorabilia, guns, bottles, stamps... all competing with the average Joe’s disposable



income. Now to be sure, | am NOT knocking or criticizing these hobby collectibles at all -
they all are great hobbies to pursue if they are your primary interests. We are about coin
collecting. Numismatics. Not bottle blowing, pocket watches, or ammunition. Our hobby
alone has a multitude of subsets to satisfy any interest (coins, paper money, U.S., world,
ancient, tokens, medals, bullion coins, etc). For every dollar spent on something other than
a coin or banknote (not including coin supplies) at a coin shop or show is lost
revenue/support to our hobby. This paragraph is an attempt to describe and explain in an
elementary overview, the longterm devotion of many of us “SNs” to the hobby (50+ years)
and our desire to see coin collecting (humismatics) succeed in future years. |, for one,
especially seek 25 to 65 year olds to develop the same passion | have so they can share in
all the enjoyment this hobby has to offer.

My message is this, if we (coin clubs, numismatic community) are not actively taking steps
to spread the enjoyment of numismatics, our hobby will find itself on a death spiral (not a
pretty way to describe it, but sadly it is accurate). Not only should we be constantly be
thinking of ways to gain YNs, we should focus the same efforts (if not more) on MNs!

When one reaches 25-30, generally it is a time for stability, i.e. “settle-down” time, dive into
a profession, start a family, start to enjoy the fruits of one’s education (college, tech school,
etc). Afew years later, 35-45, becomes a perfect age for parents to share a hobby with their
children. “If we an attract the parents, the children will come” | often say. In other words,
onhe obvious way to increase YNs is to talk to MNs (their parents). And | see it work both
ways, the MN (parent) recruits the YN (children) and sometimes the YN recruits the MN
(parent). Parents bring their children to our monthly coin club meetings and the next thing
we see is the parent bidding and buying in our auctions as club members. People often
seek ways to enjoy a pastime and spend quality time with their children — we have that!

The point of all this is, in today’s dynamic world, nothing stays “static” — a coin club is either
growing or declining. There is no straight line in this hobby (or any hobby, sport, or any
worthwhile endeavor). A group may not visibly “see” or notice a decline, but if not actively
spending efforts to recruiting, the club will eventually fail. There are no magic answers and
we, as a hobby, welcome and appreciate all ideas to attract new folks (regardless of age).

Advertising the “Benefits of Club Membership” is especially important for coin clubs and
organizations — we must actively promote what we offer and can provide to the public. Why
should I visit your coin club? Why should | join your coin club? And we must learn what
MNs find intriguing and appealing about numismatics and focus on promoting those hobby
attributes — Family activities? History? Artistic appreciation? Social interaction and
activities, investments? All of the above?



When you research coin shows or coin clubs on the internet, always note the pictures of
the membership or attendees. Look at their ages. Viable robust and growing clubs generally
have a younger average membership. Nothing is worst than a website that has information
and pictures of their “latest” 2007 show or minutes from their last club meeting (dated
2018). What message does this send? Answer, either someone is “asleep at the wheel” or
they simply do not care or both. If a coin club can afford to have a website, keep it current —
provide new information weekly (if not daily).

Today’s generation lives and breathes the internet. To attract MNs, we SNs must think and
see as an MN. On our club’s latest revised membership application we “ask” (voluntarily)
for the applying person’s age and birth year. This is only for demographic tracking purposes
—yet we need to know the average age of our club membership and make it an annual club
goal to decrease this average age. Guessing today, our club’s average age is likely around
55. Ideally this needs to drop to 45 or less if our club wants to endure for many years into
the future.

| hope this article provides some “food for thought” about ways to improve our hobby, our
club meetings and membership, and participation at our many coin shows. We appreciate
our YNs, our MNs and especially our SNs. Every individual is important and provides ideas
and insight into improving our meetings regardless of the generational background, but let’s
definitely not forget or lose focus on the MNs - this group is perhaps more critical today
than ever. To the hunt!

Editor’s note: | want the reader to understand this is totally an opinion piece, my opinion only, yet developed
from years of observation at coin club meetings and coin shows (1970s to today) literally across the U.S.
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